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JOB DESCRIPTION 

Role: Retail Manager 
 

Type of Contract:  Permanent, full-time, an 
opportunity to work annualised hours  
 

Reports to: Finance Director Salary: £25,000 
 

Responsible for the Visitor Assistants 
working in our shops 
 

Last updated: December 2020 

 

 

Purpose of the role:  

 

Armadale Castle, Gardens & Museum is a 5 star visitor attraction which sits at the heart of a 

20,000 acre estate in south Skye. The estate is managed by Clan Donald Lands Trust, a Scottish 

Registered Charity (number SC007862), and our retail income goes directly to supporting our 

charitable objectives. We have two shops on site, located in the ticket office and in the museum.  

Our visitor season runs from the beginning of March to the end of November, and our  shops are 

open seven days a through most of that period. In 2019 we welcomed c47,000 visitors to the 

gardens and museum, with many more visiting the café. Our shop customer base is varied, drawn 

from both our local community and our many visitors from the UK and worldwide. The Clan 

Donald diaspora is currently an untapped market for online sales, and we plan to develop an 

online shop for 2021. 

 

This new role provides an exciting opportunity to create a very special retail experience in an 

outstanding location. You will lead the review of both our shops to increase sales whilst reflecting 

our 5 star visitor experience. You will help to develop and then manage a new online shop. You 

will source new and interesting products in line with customer trends; lines that celebrate our 

wonderful gardens and museum collections, re-affirm our Clan Donald roots and promote our 

local crafts and produce.  

 

You will be responsible for managing the retail budget, producing reports and analysing business 

trends to maximise performance and drive profitability. You will be responsible for stock buying,  

management and visual merchandising.  

 

You will report to the Finance Director and work alongside the other heads of department, 

particularly the Marketing and Museum Managers to develop product lines, create an online shop 

and promote retail opportunities. The postholder will manage the team of  Visitor Assistants that 

staff the shops during the season. The post is full-time but it may be possible to work a system of 

annualised hours to match the seasonal nature of our shops. 
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Scope of the role:  

 

• Setting high standards to ensure our customers receive a great service 

• Leading the retail team, often from the front in our busiest times 

• Contributing to the development of retail strategy and business plans 

• Managing the physical and online shops 

• Developing the product range and foreseeing market trends 

• Developing  ongoing relationships with suppliers and producers  

• Reordering stock and managing inventory 

• Assessing competitor activity and ensuring our products are priced correctly 

• Producing regular reports and analysis to track  performance 

• Collaborating with the Marketing Manager to develop marketing campaigns and 

promotions 

• Taking responsibility for shop displays and presentation 

• Taking responsibility for shop cash 

• Adhering to the relevant Health & Safety guidelines 

• Other duties appropriate to the grade 

 

 

Knowledge and experience: 

 

• Experience of delivering a high-quality customer service 

• At least 2 years’ experience of working in a retail environment 

• Experience of stock management and reporting 

• An understanding of retail product buying. Experience of developing new product lines 

would be an advantage 

• An understanding of the online marketplace  

• IT literate with experience of using Microsoft Office, especially Excel. Experience of retail 

and financial software would be an advantage 

• Educated to Scottish National Highers  

• Previous line management responsibility would be an advantage 

 

 

Skills and competencies: 

 

• Customer-focused  –  with a passion for delivering great customer service 

• Team player – demonstrates collaborative working and proactively supports colleagues to 

achieve organisational goals 

• Communication skills – communicates effectively, able to deliver messages both verbally 

and in writing 

• Negotiation skills – able to build positive relationships with new suppliers and to negotiate 

supplier contracts 

• Commercial acumen – strong understanding of market, product mix, and margins 
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Skills and competencies: 

 

• Numeracy and analytical skills – able to interpret complex data and identify key drivers for 

performance 

• Planning and organisation skills –manages multiple tasks and stakeholders ensuring 

deadlines are met and resources are allocated appropriately 

• Self-motivated and results orientated – with a strong drive to create a special retail 

experience that celebrates our brand 

 

 

 


